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A JOURNAL FOR ADVERTISERS 


Gro. P. Rowe, & Co., PUBLISHERS, 10 SprucE St., New York 


NEW YORK, AvucGustT 20, 1890. 


Everybody says 
that advertising business has been duil during the 
six months ending June 30th, 1890, and observation 
inclines us to believe that “everybody” is correct 
in this opinion. 


Notwithstanding 


this, our business for the last six 


months has been larger than for any 
six months since we began business, “a 
and this too without any particularly 
large orders to swell the amount. 


There’s food 


for thought in this condition of things. The reason 
for it is of fhterest to advertisers as well as ourselves. 


N. W. Ayer & Son, 


NEWSPAPER ADVERTISING AGENTS, 
Times Building. PHILADELPHIA 











PRINTERS’ INK. 


+ -JADIES HOME 
Pe yOURNAL 


Has one peculiar feature, viz: its pure tone, its 
chaste character, and its wholesome moral sentiments 
It is quite surprising in this day of light reading and 
pernicious prints, that a journal of the solidity that 
this paper possesses, should gain a wonderful popu- 
larity in such a brief space of time. It shows, how- 
ever, that the American people are not wholly incap- 
able of appreciating a sincere effort or a good result. 


The lesson to publishers and editors, especially that 


class who imagine that they are compelled to publish 


vicious trash in order to finda market, is apparent. 
| 


The Ladies’ Home Journal 


has nearly a half a million subscribers—who know 





that an untrustworthy advertisment can not obtain 
admission to its columns. Their confidence is such 
that many of them will read and answer advertis 
ments found only in the Lapres’ Home JourNAL. 


CURTIS PUBLISHING CO., 


PHILADELPHIA, PA. 
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COLUMBUS, OHIO, NEWS- 


PAPERS. 


Columbus, Ohio, is one of the com- 
ing cities of the United States, and in 
some respects is a remarkable place. 
Itis said to be the second wealthiest 
city fer capita in the country, and the 
new census shows a large increase in 
population, somewhat in excess of go, - 
000 as against 52,000 for 1880. Co- 
lumbus is the State capital and is 120 
miles distant from Cincinnati. Itisa 
great manufacturing city, and is not far 
from the great coal and iron fields of 
the State. 

lhe claim is made for Columbus that 
it has more newspapers in proportion 
to its size than any other city in the 


country. The journalistic field is pretty 
thoroughly covered by four daily pa- 
pers, two with Sunday editions and all 


with weekly editions. There are five 
papers published on Sunday only, mak- 
ing seven Sunday sheets in all. Pub- 
shed in the interest of German resi- 
dents are two weeklies, one tri-weekly 
and one Sunday paper. There are 
eight distinct weekly papers, and in ad- 
n there are monthly publications 
resenting the interests of two col- 
‘yes, two for the I. O. O. F., one 
nights of Pythias, one Masonic, one 
al and one poultry paper. 
\mong the dailies, the Ohio State 
rnal is credited with the largest cir- 
ion by the American Newspaper 
ectory. It isthe oldest paper in the 
ty, having been established in 1811, 
nd having always occupied a promi- 
nt position. In 1887 it branched 
' with the full Associated Press re- 
rts and assumed metropolitan pro- 
portions. Its Sunday edition, which 
nsists of sixteen pages, is a new ven- 
ture. Its weekly has a general circula- 
n, credited with being in excess of 
500, which reaches people through- 
' Ohio as well as in adjoining States. 
_in the afternoon field, the Avening 
spatch is an important factor. It 


was enlarged to an eight-page paper in 
May of the present year, and is now 
printed on a Scott web press. It has 
been in existence for nearly twenty 
years, and has a large following in Co- 
lumbus, Its average circulation for 
the past year is stated to have been 
9,424. It has a weekly called the 
Dollar Dispatch, issued on Thurs- 
days. W. D. Brickall & Co. are the 
publishers. 

The Daily Press issues a morning 
edition, an evening edition and a week- 
ly, all of which are credited with a cir- 
culation in excess of 7,500. The pub- 
lishers are the Central Press Associa- 
tion, who also operate a stereotype 
business, furnishing out of-town papers 
with a plate-news service. The paper 
has been in existence since 1827, and 
in politics is Democratic. 

The Press has a new Democratic 
rival in the Evening Post, which was es- 
tablished December, 1888. It is un- 
aergoing the usual struggle of a new 
paper, but has made such a fight as to 
become well recognized in the news- 
paper field, and now receives a fair 
share of local patronage. The Ameri- 
can Newspaper Directory gives its cir- 
culation in excess of 5,000. 

In the German language are issued 
Der Westbote, weekly and tri-weekly 
editions (Democratic), and Der Sonn- 
tagsgast, weekly and Sunday editions 
(Republican). Der Sonntagsgast an- 
nounces a daily German paper for an 
early date. The Catholic Columbian, 
the Columbus Record and Market Re- 
porter, the Gospel Expositor, Ohio Wai- 
senfreund, and the Saturday Toiler 
are weekly publications. 

Among the monthly publications 
are (ity and Country, Columbus 
Medical Journal, Columbus Theologi- 
cal Magazine, Gemiende Schule, Kin- 
derluft, Lutheran Child's Paper, The 
Lantern (issued by students at the 
Ohio State University), Lutjerische 
Kirchenzeitung, Masonic Chronicle, 
Odd Fellows’ Companion, Bundle of 
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Sticks, Railroad and Buyer's Guide, 
Theologische Zeitblatter, The Rural 
Call, The Modern Office, and The 
Knight. 


eee 


FREE ADVERTISING. 


Happy is the man who, through 
some whim of fortune, has his wares 
gratuitously advertised in the news 
columns of the great papers, and thus 
gains the benefit of the most effective 
kind of an advertisement, yet without 
any expenditure on his part. The big 
newspapers are, as a rule, very careful 
about inserting any matter not regu- 
larly paid for that would be likely to 
benefit a business man. © Occasionally 
this anxiety to avoid free advertising is 
carried so iar as to interfere materially 
with the news character of the article. 
But the necessity for such precaution 
will be admitted by every one. 

The shrewd advertiser is also able, 
occasionally, to turn some public event 
to his own advantage, as is here de- 
scribed by the gossip writer of the New 
York Press : *‘ In Cortlandt street, just 
off Broadway, on Saturday afternoon, 
I noticed a crowd of men pushing and 
jostling each other in front of a book 
store which always has a large display 
of cheap literature on stands outside 
the door. As I approached nearer I 
could see that the struggle was to secure 
copies of a book in light green paper 
covers, which I instantly recognized 
as Count Tolstoi’s famous ‘ Kreutzer 
Sonata,’ which has just been prohibited 
from the mails. There were placards 
above a pile of the books on the table, 
reading in big letters, ‘ Tolstoi’s Sup- 
pressed Book,’ and ‘ Wanamaker’s 
Scourge,’ and similar phrases to indi- 
cate the recent action of the Post Office 
Department. Then, on two large sheets 
of cardboard were pasted all the clip- 
pings from the New York papers re- 
ferring to the book and the post-office 
order. There were twenty-five or 
thirty men struggling to get books 
when I sighted the crowd. It kept the 
same size by new additions as satisfied 
purchasers dropped out as long as I 
was in sight of it. A shopkeeper next 
door, with whom I was acquainted, 
told me that the crowd had been 
about the same for five or six hours, 
and that he understood that over a 
thousand books had been sold through 
the day.” 

In the advertising columns of the 
same paper appeared an announcement 
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INK. 
which would seem to show that 
publisher is as ready as the bo sksel 
to avail himself of the peculiar condit 
of the public mind and the free adve 
tisement involuntarily given him by t 
Government. From this the followin, 
paragraph is extracted : 

G2" Remember! it is the U oy 
Edition, translated and published by B« 
Tucker, which has been conde: — by J 


Wanamaker as unfit for circulation in 
mails. BUY NO OTHER! 
TENTH EDITION NOW 
SELLING A THOUSAND 
DAY. 
Thus is the philosopher justified 
saying that the advertising columns 
the modern newspaper reflect huma: 
nature in all of its varied phases. 
+o 
A TYPE FOUNDER 
PERIENCE. 


READY 
COPIES 


'S EX- 


‘*Country newspaper men are not 
all cranks,” said the head of a we 
known type foundry. ‘‘I make t 
assertion because there is a large num- 
ber of them who are. They are a 
curious set of people, after all. Wit 
much shrewdness, acquired by their 
calling, they nevertheless retain much 
of their rural greenness. They are no 
a bad lot, though, and some of them 
are our best customers.” 

** Do they act as green as the aver- 
age countryman when they come | 
Chicago ?” 

*“*Oh, no; not all of them. Y: 
see their very business makes them 
keep abreast of the times, and the: 
nearly every type foundry sends out 
monthly catalogues, and in that man- 
ner they keep posted on what the latest 
Styles and improvements are. They 
regard those catalogues as a priest does 
the Bible, believing everything in them 
and expecting us to make them prices 
that would soon cause the sheriff to put 
a padlock in the door if we yielded 

“*Once in a while some one of them 
will come in and want to exchang¢ 
old press in part payment for a new 
one. It is simply ridiculous the value 
they set upon the old press. Accord- 
ing to their statement it is a priceless 
gem in the way of a printing press 
They are so used to haggling ove 
prices in their own small burg, and so 
thoroughly impressed with the idea 
that they are great men, that it is some- 
thing painful to talk to them. 1! 
admit that they may be great men at 
home, but in Chicago, at least, their 
greatness is obscured and they cut but 
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‘ I remember there was 
i. country editor who called on us, and 
eft what he considered a very princely 

He was from Nebraska, and 
just starting in business. He 

ught goods to the amount of $1,500, 
ind then startled us by gravely an- 
nouncing that he would wait until they 
were done up and shipped. I explained 
to him that the goods would not be 

idy that afternoon, but he replied he 
vould wait until they were. And he 

|. I had the men work as fast as 
possible, but was unable to get every- 
thing ready, and so he stayed there all 
night. The book-keeper made him up 
a bed in the office, and there he slept 
all night. In his mind it was the only 
safe course ; but I tell you it made me 
feel as if our credit wasn’t quite so well 
established after all. 

‘* The thing that we have to be con- 
tinually on the lookout for is wrong or- 
We have a clerk whose sole 
business is to look after the orders and 
correct mistakes. You have no idea 
how irregular and vague some of the 
lers are. And the country publisher 
s aggrieved if you don’t give him 

ist what he intended to order. The 

clerk whose duty it is to decipher the 
orders often finds life a burden, and 
vhen an angry letter is sent to the firm 
'y some irate editor it increases his 
woes, 

‘‘But the worst of all is when a 
country gentleman, or school teacher, 

iwyer feels it incumbent upon him- 
to start a newspaper. His mind 
eming with great thoughts that he 
f should be given utterance, and he 
nflicts his crude ideas upon suffering 
humanity. He hires a practical printer 
for foreman, and that individual gives 
him a list ot what should be purchased. 
He then comes to the type foundry, 
!in a most business-like manner, as 
inks, proceeds to call for what he 
has been instructed to buy. He only 
ws what is on his list, and is soon 
it sea when we commence to show him 
various kinds of type. As a gene- 
he doesn’t know an ‘em’ 
from a rule. Why, one of this 
ss walked in here a few days ago and 
emanded a dozen ‘gawk’ pins. I 
n't think what he wanted, and 
| him again. 

‘A dozen gawk pins,’ he repeated 

pompous manner. 

‘I was still unable to understand 

n, but I finally made out that he 
wanted gauge pins.” —Chicago News. 


1 sorry hgure, 
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ADVERTISING 
ESTATE. 


REAL 


Much ingenuity is being exercised 
nowadays in the way of advertising 
real estate, particularly suburban prop- 
erty. Flaming banners, inspiring mu- 
sic, free transportation, and free re- 
freshments are some of the devices 
resorted to by enterprising real-estate 
agents. Their newspaper announce- 
meats exhibit in construction a similar 
spirit of enterprise. Here, for exam- 
ple, is an advertisement put out by 
Jere. Johnson, Jr., whose familiar 
‘flag, protected by decision of Su- 
preme Court,’’ has appeared over a 
great many advertisements worthy of 
notice : 


CALL ME __ 


Early, mother, call me early, mother dear, 
for Aug. 1 will be to me the happiest of the 
year! 

I'm going to that fine property adjoining 


DUNTON 


See! And for $100 buy a lot for you and 
me! In 30 minutes ['ll get there on rapid 
transit trains. I'll spend $100 and reap from 
it great gains, 

For cash or monthly payments we there 
can owna site. The title will be guaranteed 
and everything all right! So wake and call 
me early, call me early from my nap. I'll 
double all my money on this sure and softest 
snap. 

Free railroad tickets sent to all who want 
to goand buy! A small! deposit, that will do, 
so go and don’t be shy! . 

JERE. JOHNSON, Jr., 60 Liberty St., 
New York ; 393 Fulton 5t., Brooklyn. 





Evidently Mr. Johnson is a reader 
of PRINTERS’ INK, for one of his more 
recent advertisements is headed in dis- 
play type by Lieut.-Governor Jones’ 
opinion as to the chief essentials of a 
successful advertisement which origin- 


ally appeared in this paper. ‘‘ Truth 
attractively expressed pays,” he quotes, 
and then adds, ‘* That's my experience 
exactly.” 
secencnpasasnieelgpapiaitbaarinnans 
A PAPER which has no policy, which 
is edited by everybody who happens 
to drop in from the street, says the 
Florida 7imes-Union, must of neces- 
sity make big blunders, and continu- 
ally be the laughing-stock of the 


public. 
+. 


MANY places in the South, which 
were almost unknown a few months 
ago, have been advertised so advan- 
tageously, that millions of dollars of 
Northern capital have been attracted 
thereby.—Aingfield (Me.) Reporter. 
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LARGE VS. SMALL PAPERS. 
Credit for the following article on 
the comparative advertising value of 
the metropolitan and country weekly is 
due the Toronto (Ont.) Money Maker. 
The writer is asserted to be the repre- 
sentative of one of the most successful 
and extensive advertisers in Canada : 

** The statement is often made that 
by using a select list of the large city 
weeklies, it is possible to reach every 
home worth reaching, in a given dis- 
trict, better than by using the local 
papers throughout the same territory. 
So many considerations affect this the- 
ory that it cannot be held as true except 
to a measurable and limited extent. I 
take it that the value of a metropolitan 
weekly to a farmer, for instance, lies in 
its superior selection of important gene- 
ral news, its market reports from lead- 
ing centers, and its political matter, 
while that of a country weekly is de- 
pendent upon its local market report, 
local news and local political and muni- 
cipal matters. It is thus apparent 
that each has its distinct field of useful- 
ness, and it must be admitted that the 
interest attaching to the local paper is 
fully equal to that of the outside me- 
dium, From the extent to which the 
clubbing system is carried, it may rea- 
sonably be argued that the great major- 
ity of the people outside of the large 
centers take in their local paper and one 
or more of the large weeklies. Now it 
is certain that local merchants would 
not advertise in their local paper unless 
it paid to do so; and it is equally cer- 
tain that if the local man’s advertise- 
ment is read, the other advertisements 
will receive their share of attention. 
It cannot therefore be denied that, copy 
for copy, an advertisement in a local 
paper is equivalent in value to one ina 
large city weekly, the preference, if any, 
being rather with the local sheet. The 
question then narrows down to one of 
relative cost, and in this the local week- 
lies show to far greater advantage than 
the high-priced and expensively printed 
large weeklies. As a fair comparison, 
space in a good class city weekly, of say 
20,000 actual circulation, is not usually 
sold at less than ten cents per line or one- 
half cent per line per 1,000, while the 
same space can be purchased in twenty 
local weeklies of 1,000 average actual 
circulation at an average price of one- 
third cent per line per 1,000, show- 
ing a difference of thirty-three and 
one-third per cent. in favor of the 
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local weekly, and this without taking 
into consideration that the city papers 
use agate measure, while the country 
journals use nonpareil as a rule, makin, 
another difference of sixteen and two 
thirds per cent. in favor of the country 
weekly. In addition to this not ir 
considerable difference in price, the: 
is another important factor which 
frequently overlooked, and which, as 
a rule, tells largely in favor of the loc 
weeklies. In any important line of 
manufacture there are usually seve: 
competing brands offered to the pi 
lic. As an instance, take soap ani 
soap compounds. In the large wee} 
lies advertisements of the leadin; 
brands will often be found in the sar 
issue, all claiming to do the sai 
thing, and to do it better than ai 
other. The reader learns that Gil 
Girline is the best, most economi 
and cheapest; in another column | 
is informed that there is nothing eq 
to Moonlight Soap, and caution 
against substitutes and _ imitations ; 
turning over a leaf, he finds that not 
withstanding the emphatic statement 
regarding the other brands, it wou 
be rash to use anything but Hors 
Bottled Soap, which cannot be excel |: 
in any way. Thus one advertisem« 
counteracts the good effect of t 
other, and all are depreciated in va 
simply by being brought into unnec« 
sary comparison with each other, a1 
the advertiser is deprived of part 
the benefit which should arise fri 
his advertisement. In a local week 
on the contrary, there is rarely m: 
than one brand represented, and | 
advertisement stands alone and unc: 
tradicted, carrying conviction to t 
reader and profit to the advertis« 
having only to compete against tl 
advertisements of the country me: 
chant and tradesman instead of t 
cleverly worded and excellently 
played announcements of rival artic| 
The statement that the large week 
reach the wealthier and _ well-to~ 
classes, who have greater purchasin: 
power than the average of subscribers 
to local papers, is also urged as a rea 
son for using the large weeklies to th: 
exclusion of the country papers. Ev: 
if this were true (which is far from 
proven) it should carry little weight 
for if we except pianos anda few oth 
high-priced luxuries, the majority of 
advertised articles are placed befor 
the people because they effect a saving 
or economy of some kind, and are thus 





PRINTERS’ INK. 


entitled to use, and to the wealthy this 

does not appeal so much as to the 

poorer classes, who form the great 

ody of consumers, and to whose cus- 

tom the manufacturer must look for 
e bulk of his sales.” 
—— 


1L ADI “ERTISERS 


FOR LOC: 
It is a familiar saying that ‘‘a 
change is as good asa rest.” As ap- 
plied to advertising the saying might 

vith advantage be altered to read, 
hange is better than a rest. Don't 
top your advertisement when a par- 
ular vein runs out, but change it. 
It no wonder that advertising is 
often unproductive, when the adver- 
tiser is content ta let the most trite 
presentation of his business stand 
month after month without a change. 
e presumption is, that a man who 
ys nothing new has nothing new to 
y. And a man who has nothing 
to say must be a very dull man, 
conduct a dull business. Even if 
advertisement is not trite and com- 
mplace, a change may be beneficial. 
In spite of the saying, one can have 
too much of a good thing. It is pos- 
le to wear a good story threadbare 
the telling, until the tale that was 
nt to *‘set the table on a roar,” is 
listened to with impatience and greet- 
ed with yawns. To paraphrase a well- 
known proverb, there are just as good 
vertisements in the brain as ever 
e out of it. The last great song 
it sung, the last good story is not 
the last good advertisement is 
t written. True, we ‘‘ cannot strike 
ve every time.” But as freshness 
enthusiasm lend to youth a bright- 
s that atones for lack of maturity 
peech and action, so freshness and 
isiasm in an advertisement may 
n offset a lack of finish, and nov- 
itone for incompleteness. —A mer- 

in Advertiser. 


—— oo 


1s 


new 


l'HE advertisements are an impor- 
feature of every paper. The 
nen, who are the financiers of every 
sehold, recognize this so thorough- 
it they never think in these days 
aking any purchases without look- 
at the newspaper, to see where 

y can purchase the most cheaply.— 


— o _ 
IN advertising you want to reach 
sible customers, not merely people. 


1 B. King & Bro. 
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COMMENDA TIONS. 


Lyon & Heacy, Music Deacers, } 
Cuicaco, August 5, 1890. i" 
Editor of Prixters’ Ixx: 
* * * We don’t want to miss any of the 
good points in your bright journal. 
Lyons & Heaty. 


w te NEWSDEALER. 
. E. Price, Publisher, 
SAN Mat hg Cal., Aug. 4, 
Editor of Prixters’ Ink: 

* * * Printers’ Ink is the only paper 
on earth I think worth reading, advertise- 
ments and all, every issue. 

Warren Evsrivce Price. 
Tue Younc Ipea, ' 
Becviperg, Ili., Aug. 5, 1890. } 
Editor of Printers’ Ink: 

Let me add my testimonial to those you 
— from week to week, as to the value of 

rinTERS’ Ink. During the nine months that 
the paper has come to me, I have gained from 
its columns many good suggestions, 

Grant C, Wuirney. 
Tue Osace City Free Press. 
OsaGe City, Kan., Aug. 2, 1890. t 
Editor of Printers’ Seuss 

Printers’ Ink is the best little-big paper 
that comes to this office, I never miss a line in 
it. Have given it to advertisers often, when I 
am through with it, and it has been the means 
of inducing merchants to spend money them- 
selves, D. J. Roperts, Ed. Free Press. 


1890. f 


FRANKLIN PuTNAM, 
Manufacturer ae Dealer in Photographers 


Su 
New Voom. Aug. 
Editor of Printers’ Sone 

* * * For nearly two years I have been 
fairly reveling in the good things published 
in Printers’ Ink. Many and many a time, 
its contents were so seductive, [ have neg- 
lected and left a large mail unopened till | 
have read and devoured its thought from 

beginning to end. FRANKLIN PuTNAM, 


plies, } 


8, 1890. 


The /tem gets a great many valuable hints 
from Printers’ Ink, the smart, wideawake, 
interesting, instructive work published by 
Geo. P. Rowell & Co.—Philadelphia /tem, 





SPECIAL NOTICES. 


Advertisements under this head, two lines or 
more, without display, Be. a line. 


cca JOURNAL. 
N Y. Argosy, 114,000 w. 
. 
—_— CALL, Quincy, Ill, 


oor MAGAZINES. —More below. 


"P\HE WEATHERFORD (Texas) CONSTI 

TUTION 

NHE NEW HAVEN REGISTER is a com 
plete newspaper. 

RT OF PRINTING—PATENTS IN. See 
advertising pages. 

HE NEWS—Largest circulation in Kings- 
ton, Ont. Over 2,000 daily. 
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fQVHE NEW HAVEN RUGISTER is the lead- 
ing family paper of Conue cticut. 


fENHE NEW HAVEN REGISTER circulates 
among a@ prosperous class of readers. 
TFNHE MORNING NEWS, New Haven.—The 
largest morning cire’n in Connecticut. 
"F\HE HOUSEHOLD PILOT, New Haven. 
Monthly circulation over 20,000 copies. 
HE MODERN QUE New Haven. 16 
pages. Monthly ¢ irc ulati ym over 50,000, 
) we LEADER, New Haven, Ct. 12,000 

m. 15 cents per line. Send fur specimen. 

J E MONTHLY GUEST, Cooperstown, N. 

Y. Cire’n over 50,000. Rates 25c. per line. 
MVHE NEW HAVEN REGISTER allows 

none but the best class of advertising in 
its columns, 

OTHROP MAGAZINES (THE), 

4YIVE of them, Every one good 
uusurpassed. Titles below. 
MPNHE PITTSBURG DISPATCH, vide Geo. P. 
Rowell & Co., circulates between 5),000 
and 75,000 copies each Sunday issue. 
WN FRANCISCO CALL, the best morning 
newspaper in California. Unequaled in 
circulation, character and influence. 

YAN FRANCISCO BULLETIN—estab. 1855— 
© is the leading evening newspaper ay _ 
fornia in circulation and influence. Try it. 

JAPER DE :RS.—M. Plummer & Co, 

of 161 William St., New York, will fill 

any order for paper from half a quire to 
thousaud-ton lots. 

HE NEW HAVEN REGISTER has a long 

sustained circulation among a regular 
list of yearly subscribers, and the number is 
steadily increasing. 


Ts HERALD, published at Halifax, Nova 


Boston.— 
some 


Scotia, is one of a“* PREFERRED LIST ” 
of newspapers recommended to advertisers 
by Geo. . owell & Co, 


Y INGSTON, ONT.—No occupation for the 

“circulation liar” on THE BRITISH 

WHIG, for it still leads by several thousands 
each week any local rival. 


SCIENCE, published at New York, N. Y., is 
) one of a select list of journals recom 
mended to advertisers by Geo. P. Rowell & 
Co. as a desirable medium. 


DVERTISEMENTS received for leading 

American newspapers Files kept three 
months for examination by advertisers, Ad- 
dress GEO. P. KOWET LL& CO., New York. 


Bectroryees.- " large stock of elec- 
trotypes of engravings—embracing all 
subjects—at nominal prices. THE PRESS 
ENGRAVING CO., 88 and 9% Centre St., N. Y. 


HE LORD & THOM AS Religious News- 
paper Combination is THz medium for 
advertisers to reach the best buyers of the 
West. Lowest rate by all advertising age neies. 


TYNHE GAZETTE, published at New Mil- 

ford, Conn., is one of a “ PREFERRED 
LIST ” of newspapers recommended to adver- 
tisers by Geo. P. Rowell & Co. as a desirable 
medium, 


NX IONAL TRIBUNE ji is the only paper 
published at Washington, D. C., to which 
the American Newspaper Direc tory for 1590 
accords a regular circulation exceeding 100,000 
copies each issue. 


HE LEDGER, of Chicago IIL, is one of 

the 100 publications in America that, ac- 
cording to a list published by Geo. P. Rowell 
& Co, circulate between 25,000 and 37,500 
copies each issue. 


HE MEDICAL BRIEF, published at St. 

Louis, Mo., is one of a select list of medi- 
cal Journals recommended to advertisers by 
Geo. P. Rowell & Co. as a desirable medium 
in its partacular fleld. 
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} emer CALL, San Francisco, Cal., is 
a oue of the 45 publications ia Americ: 
that, according to a list — by Ge 


Rowell Co., circulate between 
50,000 anges $ each issue. 


JOSTEN, published at Decorah, Iowa, is 

one of the 100 publications in America 

that, according to a list published by Geo. P 

Rowe “ll & Co., circulate between 25,000 and 
) copies each issue. 


QVHE AMERICAN ANALYST, of New York 
is one of the 100 publications in Amer 
that, according to a list published by Geo. } 
Rowell & Co., cireulate over 25,000 copies each 
issue. It goes to families. 
MYVHE WEEKLY WITNESS, New York Cit 
is one of the 43 publications in the United 
States that, according to a list published | 
Geo. P. Rowell & Co., circulate between 5)),0 
and (5,000 copies each issue. 


NASHION AND FANCY, published at st 
Louis, 


Mo, is one of a select list of house 
hold and fashion journals recommended 
advertisers by Geo. P. Rowell & Co. as a ce 
sirable medium in its partic ular field. 


HE EVENING NEWS, Detroit, Mich., i 

one of the 10 daily publications in Am« 
ica that, according +o a list published by 
Geo. P. Rowell & Co., circulate between 
37,500 and 50,000 copies each issue 


TS MEDICAL BRIEF, published at ST. 
IS, Mo., is one of the 100 publications 
in America that, according to a list published 
by Geo. P. Rowell & Co., circulate between 
25,000 and 37,500 cop: h issue, 
MNHE VOICE, published in New York City, 
is one of the 28 publications in th 
United States that, according to a list pub 
lished by Geo. P. Rowell & Co., circulate be 
tween 100,000 and 150,000 copies each issue. 


= CHRISTIAN ADVOCATE, New Y« 
City, is one of the 43 publications in the 
United States that, according to a list pul 
lished by Geo. Rowell & Co., circulate 

between 5),000 and 7: 5,000 ¢ opies eac h issue 


‘PVHE GUARDIAN ANGEL, published in 

Philadelphia, is one of the 100 publica 
tions in America that, according to a list 
yublished by Geo, P. Rowell & Co., circulate 
between 25,00 and 37,50) copies each issue. 
y ORNING TOURNAL, published in New 

York City, is one of the 28 publications 
in the United States that, acc ling to a lis 
ng by Geo. P. Rowell & Co., circulat« 
vetween 106,000 and 150,000 copies each issu 

I blished at Spring 

is one of the 27 publication 
in the United ates that, ac ‘cording to 
published by Geo. P. howell & Co., 
regular average issue of more than 150,\U\ 
copies. 


HE NEW HAVEN REGISTER is the only 

paper in the State of Connecticut whose 
entire subscription list is paid in advance, 
which is the best proof that it is taken for 
its worth as a newspaper, and that its circu 
lation is not forced. 


VHE BANNER 


ARM AND HOME, 


4 field, Mass 


BRENHAM Daily and 

Weekly. Only English paper publishe 
in Washington County, which contains 
population of 35.000. Geo. . Rowe!l & © 
Agents, New York. J. G. RANKIN, Propri 
tor, Brenham, Texas. 


HE PRICE of the American Newspaper 
Directory is Five Dollars, and the pur 
chase of the book carries with it a paid sub 
scription to Printers’ Ink for one veat a 
dress: GEO. P. ROWELL & CO., Publishers, 
No. 10 Spruce St., New Yor 
HEN ER an advertiser does business 
with —. Advertising Agency to the 
amount of $10, he will be allowed a discount 
sufficient to pay for a year’s subscription to 
Printers’ Ink. Address: GEO. P. ROWELL 
& CO., Newspaper Advertising Agents, No. 10 
Rae New York. 
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\ 7 HENEVER an acivertiser does business 
with our yy Agency to the 
amount of $50, he will be presented with a 
complimentary copy of the American News- 
paper e3 a book of 1,!°0 pages, price 
$5. G. P. ROWELL & CO., Newspaper. 4 Ad- 
vertising Agents, 10 Spruce &t., New York, 


fVEXAS FARM AND RANCH, a semi- 
menthty published at Dallas, has, ac- 
cording to the American Newspaper Diree- 
tory for 1890, by far the largest circulation of 
agricultural periodical printed in the 
State of Texas. Eastern Office—22 Times 
Building, New York. J. C. BUSH, Manager. 


TYVHE ARGOSY, New York, a high grade, il- 
lustrated family weekly (32 pages), is 
one of 36 public wens that, according to a 
lis . ist published by Gec ». P. Rowell & Co., cire - 
between 75,000 and 100,000 e« copie 8 each 
issue. The average is 114,00. vertising, 
6 cents per line, with discounts jor amounts. 
OTHROP MAGAZINES (THE), Boston.— 
4 v= AWAKE, $2.40a year; BABY LAND, 
year; THE PANSY, $1 a year; OUR 
I tT E “MEN AND WOMEN, 8! ayear; C.Y.F, 
JOURNAL, $la year. Send ‘for samples and 
combination rates to Dé LorHrop Co., Boston, 
Always include them when getting estimates, 
MVHE MEDICAL WORLD (Philadelphia) 
_ has a circulation larger than that of any 
other medical journal in the world. Its 
books, press rooms and binding rooms are 
pen to inspection at any and all times. 
Shows all kinds of proof of circulation and 
invi —\ omparison with any other medical 
journa. 


\ANANDAIGUA, N. Y.—Geo, P. Rowell & 
Co, publish a list of the best or most 
widely cireulated or influential newspapers 
issue ~ Be important business centers through- 
out the country;—the newspaper in each 
place that gives the advertiser the most for 
hismoney. On this list THE TIMES, Weekly, 
is named for Canandaigua. 


ALTON, Illinois.—Geo. P. P. Rowell & Co. pub- 
4A. lish a list of the best or most widely cir- 
culated or influential newspapers issued at 
important business centers throughout the 
country ;—the newspaper in each place that 
gives the advertiser t most for his money. 
On this list THE TELEGRAPH, Daily and 
Weekly, is named for Alton. 


LBANY (N. Y ) DAILY PRESS & KNICK 

41 ERBOCKER is one of the papers spe 

¢ y recommended in Geo. P. Rowell & Co's 

of representative newspapers. The Daily 

ar nd Sunday PRESS are recognized as the 

most popular family newspapers published 

at the Capital of the Empire State, being 
independent, newsy and reliable. 


No WICH, CONNECTICUT.—Geo. P. Row- 
4 || & Co. publish a list of the best or most 
widely cireulated or influential newspapers 
d at important business centers through- 
out “the country ;—the newspaper in each 
“ged that gives the advertiser the most for 
} mey. On this list THE BULLETIN, 
and Weekly, is named for Norwich. 


DVERTISING IN GERMAN NEWSPA- 
PERS throughout the United States and 
ada carefully executed, at favorable 
s, and with every advantage as to posi- 
display, changes, etc., by GEO. P. ROW- 
& CO., 0 Spruce St., New York City. 
” nple te List of all German New spapers, 
(h circulation of each, in pamphlet form, 
i receipt of 10 cents. 


| TNION AND govsatEes. Rochester, 
N. ¥.—Geo. P. Rowell & Co. publish a 
f the representative daily newspapers 

ed In cities having a population of more 
20,000;—the newspapers in each place 

h can be specially recommended to ad- 
(isers as coming up to the requisite stand- 

ard of character and circulation. The Roch- 
ester (N. Y.) UNION is included in this list. 
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NE of the most successful advertisers we 

ever had alw ys ordered his advertise- 
ments in this way : “* Get the best service you 
ean for me for $5,000.” He left every detail 
tous. There is no more expensive luxury 
for an advertiser to indulge in than to tie 
his agent’s hands by getting him to tell in 
advance exactly what he will do. GEO. P. 
ROWELL & CO., 10 Spruce St., New York. 


OGRE AL, AND COURIER, New Haven, Ct. 
e) —Geo. P. Rowell & Co. publish a list of the 
Sepeegembative — newspapers issued in 
cities having a population of more than 20,000; 
—the newspapers in each place which can be 
specially recommended to advertisers as com 
ing e : to the requisite standard of character 
and cire wlatinn. The JOURNAL AND COUR- 
IER, of New Haven, is included in this list. 





WANTS AND FOR SALE. 


Advertisements under this head % cents aline 


WANTED. 
HE ADVERTISER desires to take charge 
of the Advertising Department of a large 
retail house. Address “ ADVERTISER,” Box 
107, Pomeroy, Ohio. 


Vy 7 ANTED—A position as Editor, to take 
charge of acountry newspaper. Sober 

and industrious. Experience and good refe 3 

ences. Address “ A. H.,” Printers’ Ink, N.Y. 


Wats Manager, not too old 
with brains, some money, and lots of 
“go” to join me in household journal, al- 

ready established. Will pay before 1891, and 

can be made a second “ Youth's € Yompanion.” 

“H. F.,” care Hartnett, 54 N. 6th St., Phila, 


VERY ISSUE of PRINTERS’ INK is 
religiously read by many thousand 
newspaper men and printers, as well as by 
advertisers. If you want to buy a paper or 
to get a situation as editor, the thing to do 
is to announce your desire in a want acver- 
tisement. Any story that can be told in 
twenty-three words can be inserted for one 
dollar. Asa rule, one insertion can be relied 
upon to do the business. 


r YOU want to sell your Newspaper or 
Job Office, a Press or a Font of Type, 
tell the story in twenty-three words and send 
it, with a dollar bill, to the office of PRINT- 
ERS’ INK. If you will sell cheap enough, a 
single insertion of the announcement will 
generally secure a customer, 


ORNING NEWSPAPER FOR SALE.—A 
First-class Metropolitan Daily Morning 
Newspaper, in growing Western city of near 
200,000 inhabitants; reason for selling; 
has telegraph franchise, good circulation, 
and advertising patronage. Grand opportu- 
nit for any enterprising capitalist. Address 
B.,” 636 Broadway, New York. 


NOR SALE.—Republican, 6 cols., quarto, 
and Job Printing Office, in Central In- 
diana; established W years; new steam press 
and new type; situated in natural gas belt; 
fine growing town of 2,200; two railways. 
Price, $2,000. Terms easy. Address PUB- 
LISHER, 139 North Meridian street, Indian- 
apolis, Ind. Splendid chance for practical 
man with small capital. 


PEAK QUICK—If you want to purchase 
> one of the best-pay ying, independent, Dem- 
ocratic weekly news popers in Central Ken- 
tucky. Established 1868 and has never 
changed ownership — managership. First- 
class newspaper and job office, including a 
new power press, job p’ per cutter, 
etc. tisfactory reasons for selling. Paper 
and office, $4,00; with office building and lot, 

000. For particulars, address, P.O. Box 
Dallas, Texas. 


FOR SALE. 
ARYLAND FARMER, Baltimore, 
Easy terms, ‘Rare opportunity. 


Md. 
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PRINTERS’ INK. 


A JUURNAL FOR ADVERTISERS, 


GEO. P. ROWELL & CO., Pus.isHers, 
Office: No, ro Spruce St., New York. 


Issued every Wednesday. Subscription 
Price: Two Dollars a year 
single copies, Five Cents. No back numbers. 
Wholesale price, Three Dollars a hundred. 

ADVERTISEMENTS, agate measure, 25 ccnts 
a line; $50 a page * one-half pave, $25; one- 
fourth page, $12.50, First or Last Page. $100. 
Second Page, next to the Last Page, or Page 
first following reading matter, $75. Double- 
column advertisements, occupying less than 
half a page, charged double price. Special 
Notices, two lines or more, charged at 25 
centsa line. Advertisements must be handed 
in one week before the day of publication. 


NEW YORK, AUGUST 20, 189c. 





No one who goes about with his eyes 
and ears open can doubt that the sub- 
ject of advertising is of general interest. 
On the streets, in the cars and at pub- 
lic places everywhere one frequently 
hears people commenting upon the 
efforts of some brainy user of printers’ 
ink. Let no advertiser imagine that 
the public does not appreciate merit or 
novelty when it takes the form of an 
advertisement. 


Saving Time.—Employer (angrily): 
Why are you throwing those circulars on the 
sidewalk ? 

Bill Distributor—Why, boss, that’s wot the 
people do that I give em to!—Puck. 

It was originally intended to give 
the above item a place in PRINTERS’ 
INK’s humorous department; but while 
it may be a very good joke, it contains 
even a better moral and is fully worth 
all the conspicuousness that this posi- 
tion gives it. 


Geo, E. BEDELL, a furniture dealer 
of Herkimer, N. Y., seems to be an 


unusually candid advertiser, He takes 
a space in the A’ecord of that place, 
twelve inches long and three columns 
in width, in which the following an- 
nouncement is given a conspicuous set- 
ting: ‘‘ We are closing out our stock 
of platform rockers at above prices. 
It is a good-looking chair, but will not 
stand hard usage. Where parties are 
careful they are a very neat design. 
But we will sell them only for cash and 
will not repair or exchange.” The 
evident honesty of the advertiser is 
only equaled by the eccentricity of his 
grammatical construction, and it is not 
surprising to learn that the announce- 
ment caused something of a sensation 
locally. 


in advance ; 
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A FAC SIMILE of handwriting may 
occasionally be used with good effect i: 
an advertisement. It has all the ad 
vantages of ordinary display besides 
giving a certain air of veracity which 
plain type is powerless toconvey. Ke- 
productions of testimonials, Ictters, 
etc., come in the same class. 

AN advertisement which has doubt- 
less been noticed and remarked by most 
of the readers of PRINTERS’ INK er 
this, is the ‘‘ Musical Anecdote” put 
out by the Ivers & Pond Piano Con 
pany, of Boston, and which has lately 
made its appearance in most of the 
magazines. This advertisement is in 
the nature of a puzzle, and displays 
considerable ingenuity in construction 
It will no doubt be cut out by many 
magazine readers and given to friends 
to puzzle over, thus gaining for the ad 
vertiser the desired conspicuousness. 


Every advertising solicitor is fa- 
miliar with the man who, when he has 
been convinced of the genuineness of a 
paper’s circulation, falls back upon the 
argument, which he expresses some- 
what in this way: ‘‘ Well, your paper 
may have a large number of subscrib- 
ers; but I don’t believe they read the 
advertisements. What chance is there 
that my little card will be seen in among 
so many others of the same class?” 
It is convenient at such times for the 
solicitor to be able to produce such a 
letter as the following, which has been 
received by the publishers of PRINTERS’ 
INK: 

AMERICAN SWINEHERD, i 
Cuicaco, Ill, August 7, 1890. | 
Geo. P. Rowell & Co.: 

* * * This has beena very effective ad 
vertisement, bringing 61 letters. My colum: 
are full, and cannot receive anything mor« 
for August. AMES BAYNEs, 

Publisher A merican Swineherd. 

The advertisement referred to was a 
five-line ‘‘ special notice” inserted on¢ 
time, at a total cost of $1.25. 


IN the ‘‘ Kings of Advertising Com 
petition,” just concluded by the To 
ronto Mail, the first place has been 
awarded to the proprietors of Pears 
Soap. The judges of the contest wer 
the readers of the paper, who sent in 
their votes on coupons for what they 
considered the most effective advertise- 
ment. It is interesting to observe the 
order in which the other contestants 
come in. This is as follows: Cleve 
land Baking Powder Co., Imperial 
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Granum Co., James Pyle & Son, H. 
Hi, Warner & Co., St. Croix Soap Co., 
1. S. Johnson & Co., T. Milburn & 
Co., Wells & Richardson, Oliver Dit- 
son & Co., F. M. Lupton. 
—_——_—__ +o -—__——_ 
SUCCESSFUL SOLICITATION. 

Editor of Prinvers’ INK: 

Asa reader of Printers’ Ink and one who 
has always endeavored to fathom the why and 
wherefore of advertising values, there are 
some things as to the methods of advertis- 

1 firms which I have failed to understand. 
lake for instance two mediums in the same 
district: one with a guaranteed circulation, 
vhich can be proved by paper and press bills, 
of at least four times its rival, charging its 
advertisers same rate, the one with the largest 
bona-fide circulation having the least amount 
of advertising receipts, notwithstanding that 
advertisers have been repeatedly 


y informed ver- 
bally and by printed Communications of the 
tacts. 


At the same time advertisers will pat- 
ronize programmes and other snide schemes 
with but little circulation. If truth is mighty 
and will prevail, facts should tell. 
A Puzziep Ong. 
The considerations that influence an 
advertiser to give one medium a prefer- 
ence over another are various. It is 
apparent that the writer of the letter 
wrinted above has some particular in- 
stance in mind, and it is equally evident 
it he has failed to set forth all the 
ts in the case. Generally speaking, 
where a paper succeeds in gaining a 
larger amount of advertising than a 
rival sheet offering equal inducements 
to advertisers, the result may be set 
down as due to more intelligent solici- 
tation. Persistency is not the only 
element of success in soliciting adver- 
tising. A man who goes about it in an 
njudicious way, will often so disgust 
ind annoy an advertising manager as 
to render his prospects for getting the 
business poorer than if he had never 
put in an appearance. Then again, 
lvertisers have their preferences just 
he same as any other class of business 
en. They may sometimes choose to 
rade with one man and not with another 
cause the former gives them better 
vice, protects them in their trans- 
ons, and is known to be a straight- 
ward, square-dealing business man. 
s natural to avoid dealing with the 
in who only waits for the opportunity 
take advantage of his customer, 
n though the bargains he offers are 
ningly more tempting. But perhaps 
most probable explanation of the 
€, as stated by ‘‘A Puzzled One,” 
in the matter of rates. Although 
nominal rates of both papers are 
same, it is altogether likely that the 
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paper having the largest patronage 
more than offsets matters by giving a 
large discount. Card rates are rarely 
lived up to, and one publisher cannot 
know toa certainty how much his rival 
may be under-bidding him. Then there 
are other matters which the wise adver- 
tiser will take into consideration, such 
as typographical appearance and char- 
acter of circulation. An article for 
which the New York Luvening Post 
would be a good medium might not 
bring forth a single response when ad- 
vertised in the columns of the Daily 
News, and vice versa. Perhaps after 
all the case is not so puzzling as ** A 
Puzzled One” seems to think it.—[ Zd. 
PRINTERS’ INK, 

—————— 

“HASTE MAKES WASTE.” 


Lawrence, Butter & Bennam, 
Importers, Jobbers and Retailers of Carpets | 


» 1890, J 


and C a, 
CoLumBus, , Aug. 8 
Editor of Printers’ “ 
Reing a constant reader of Printers’ Ink, 
and a great believer in its value to every ad- 
vertiser, | was surprised to see one of our 
advertisements copied and commented on in 
your paper. The advertisement in question 
was hastily dashed off, while the editor of the 
News waited—something entirely contrary to 
my custom. The result is what always re- 
sults from haste. I know “life is short,” 
but I —y 7 some of our advertisements 
as they ha peared in different papers. 
They are out 2s of the usual run, and I would 
like to know what you think about them. As 
to whether they have paid or not, we will 
say: We had estimated the amount of busi- 
ness we expected to do in our first year; we 
are now five months old, and have sold within 
$8,000 of our estimate for the year—in other 
words, we will sell $50,0comore than we had 
any idea we could. This in the face of the 
fiercest competition from old houses. We 
have strictly adhered to the rule ot truth/ud 
announcements, and feel sure that they al- 
ways pay. Advertising has firmly estab- 
lished - business from the first day. 
W. T. Bennam, Manager Adv. Dep't. 


It is bite fair to add that the adver- 
tisements submitted by Mr. Benham 
are much superior to the one that was 
criticised in a former issue of PRINTERS’ 
INK as being incomplete. ‘These other 
announcements show care and thought 
in construction, and justify the favor- 
able results which are said to have 
come through advertising. No mer- 
chant can hope to put out advertise- 
ments which shall be to him either 
creditable or profitable, unless he is 
willing to give them the same amount 
of time and attention that he would 
give to any other branch of his busi- 
ness in which the same amount of 
money was involved.—{ Zd. PRINTERS’ 
INK. 
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HOW DOCTORS ADVERTISE. 
Our Eclectic, Homceopathic and Al- 

lopathic friends are terribly opposed to 

what they call an advertising doctor. 

Webster in his dictionary tells us 
that to advertise is to make known your 
business, and we do not see how any 
physician can let the people know that 
he is a doctor unless he advertises in 
some way. Some do it by putting a 
sign on their office, and giving out 
cards, and in this small way let a few 
people know they are doctors. Others 
engage in more extensive advertising, 
by getting up a free dispensary for the 
cure of all or some special disease, and 
in this way seek notoriety by indirectly 
advertising themselves. Others organize 
hospitals, get up an influential board 
of managers, and in this way parade 
themselves and their practice before 
the public. Others organize medical 
colleges and advertise an army of ad- 
juncts and specialists. In this way 
they obtain free advertisement. 

Others publish medical journals, the 
principal portion of which is devoted 
to advertisement, and in this way gain 
notoriety. Others organize city, county 
and State medical societies, to parade 
their views before the public, and thus 
advertise their business. 

Others organize medical boards for 
examining other doctors, thus bringing 
themselve into notoriety and advertis- 
ing their business. Others get up ban- 
quets at their own expense, and thus 
gain free advertising through the secular 
press. 

Others perform necessary or unneces- 
sary surgical operation, and by slipping 
a‘*V” into the hands of the reporter 
advertise their business in a very exten- 
sive and cheap way. 

Others join some popular club, church 
or society to advertise their business. 
Some will attend a popular church and 
be called out during the services, so 
that the congregation note the fact and 
advertise his business. 

Others will hire a servant to rob his 
house, that the reporters may advertise 
his business. 

Others will purchase a fine livery and 
turnout, and by means of a gorgeous 
display advertise their business. 

Others will write some buncombe 
essay for a medical journal, and obtain 
ten or fifteen thousand extra copies to 
advertise their business. 

Others get up some compound and 
get all the members of the medical col- 
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leges and prominent physicians to i: 
dorse it, and thus advertise their bus 
ness. 

While others come out with « 
straightforward avertisement in ti: 
newspapers and pay for it. 

Now these are a few of the ma 
ways of advertising, and the lady an 
gentleman doctors can take their choic 
—Lachange. 


-e- 


CANADIAN INGENUITY, 


Mr. Hugh Cochrane, of the Mor 
treal Witness, sends PRINTERS’ IN} 
the two advertisements which are give: 
below, and which would seem to in 
cate that our friends across the borde: 
are not behind the rest of the advertis- 
ing community in ingenuity, at least 
This may look like poetry, but 

It only demonstrates how easily 
The eye may be deceived. ‘he ear is 

Sometimes deceived by the cry ot 


Low prices; and, when it refers to 
Photos, the eye detects the bungling | 

Only after you es parted with your 
Good stuff and had a holy show 


Made of your features, If Kind 

Providence has bestowed tacial comeliness 
Upon you, and you expect further favors 
‘rom K, P., then permit Brown, the 


Drayton Photo Artist, to embalm your 
Beauty in his Superior Cabinets before 
The “ hens claws” settle around your eyes 
Thicker than snipe tracks in a mud flat. 


Tue First.—We regret to have to chror 
icle the first boating accident of the season, 
which took place on Tuesday last. It appear 
that two men left here about 5 P. M. on the 
evening of that day, and when in the middle 
of the river a sudden squall struck their frai 
bark. They immediately put about and c: 
deavored to reach the Canadian side, | 
owing to the sudden blow an oar was los 
so that all chance of gaining shore vanishe 
They were about to abandon hope when 1 
of them discovered that he had on a pair « 
Jordan's cheap but serviceable boots, the bes 
value in Prescott. Men’sand boys’ buots a 
prices that will astonish you, Call and sce 

_, 

UNDER the head of curious adver- 
tisements, the following from a morn- 
ing paper of recent date will take hig! 
rank : 

Wanted —By a young man, room in privat 
family where there is a young lady desir: 
of an escort to places of amusement. Address 
——., Stating terms and locality. 

This ‘*‘ young man” is doubtless sin- 
cere, and only lacks a little knowledge, 
perhaps, of the customs of the country. 
It would be interesting to note the 
number of replies reccived in answer 
to the accommodating spirit evinced in 
this card.—Grocer and Country Mer- 
chant 
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MODERN NEWSPAPER /L- 
LUSTRA TIONS. 
For some time past we have been 
nstrained to notice a habit that the 
ding newspapers of this city have 
en into, of filling their pages with 
ustrations that are rude and inartistic 
construction, and imbecile in con- 
ion, as well might be expected from 
hastily executed. It would 
‘t surprise any one to find creations 
of this kind in the pages of the .477zona 
Kicker, or of any other crude product of 
Western civilization; but to see them 
becoming a feature of modern journal- 
m fills one with concern for the welfare 
of the reading public. It is evident 
it the public has atquired a taste for 
s sort of thing, for otherwise a corps 
labblers and a quantity of elaborate 
hinery would not have been pressed 
to the service ; but, like all tastes not 
mpted by natural needs, it may well 
juestioned whether the gratification 

t is proving wholesome. It is quite 

ain that an appreciation of high 
irt is not developed thereby, any more 

in listening to a hand-organ gives 

e a taste for grand opera. 

[his tendency, to our mind, seems 
to indicate what Mr. Darwin has called 
i reversion of species ; for it will readily 

seen by a casual glance at old draw- 

gs on stone, such as may be found in 
st any museum, that these pictorial 
hods were resorted to in the early 
ges of human existence for the pur- 
pose of conveying and preserving ideas. 
In fact, every race of people, with the 
vning of reason, resorted to some 

) means, and from this the evolution 

he alphabet was but a step; yet, 

lay, with all our boasted progress, 

are forced to note a return to aborig- 
usages.—A merican Lithographer 
Printer 


rk so 


—— 
[HIRTY years ago the country paper 
t printed its Fourth of July number 
d and blue ink was ridiculed by its 
cotemporaries. Now, the city daily 
just caught on to the ‘‘ country’ 
i, but it is not ridiculed by its rural 
emporary. It deserves to be, how- 
t.—Norristown (Pa.) Herald. 
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Fortraite— Bade to order from \ 
0 ea it news cuts 
rp CENT 


INK. 


BELT DRESSING 


AND 


Leather Preservative. 


Warranted to give satisfaction. It abso 
lutely prevents a belt from Slipping. Thor 
oughly preserves the leather and protects 
the elasticity of the belt. It will pay you to 
send for circular. 

JOS. DIXON CRUCIBLE CO., 
Jersey City, N. J. 


Australian contracts for 
advertising, we should like you to write to us for 
an estimate. We guarantee to save you money, 
or, being on the spot, we can do advertising 
cheaper than any other firm at a distance All 
papers are filed at our bureau, and every appear 
ance is checked by a system unparalleled for ac 
curacy. On application we will prepare any 
scheme of advertising desired, and by return 
mail will send our estimate, We desire it to be 
understood that we are the leading Advertising 
Firm in the Southern Hemisphere, Established 
over @ quarter of a century. F. WIMBLE & 
CO. , 369 to 373 George St., Sydney, Australia 


New Handy Binder for 
“Printers’ Ink.” 


Opens flat, like a book, and when file is 
completed there is no need of rebinding. 

Made in cloth-covered boards, with title 
stamped in gilt. Sent, post —* receipt 
of 60cts. Address the publishers, 


GEO. P. ROWELL & CO., 10 Spruce St., N. Y. 


THE ART OF PRINTING: 


Its Machines, Methods, Materials, Appli- 
ances, and Products: 
PATENTS relating thereto granted by the 
United States up to 18 

AN ANALYTICAL DIGEST-INDEX of their 

subject-matter, and an Alphabetical List 

# atentees and their Patents. By 

» M. E. COOKE, Principal Examiner in 

the U. 8. Patent Office of the Classes of 

“Printing” and “Paper Manufactures.” 

Will be an &vo. volume of about 500 pages. 

The only publication on the subject ever 

made An indispensable hand-bowk Jor 

Printers, Inventors, Patentees, Manufactur- 

ers, Lawyers, and Solicitors. Subscriptions 

solic ited. Select trade illustrations for body 

of work and capgeumate advertisements 

for Appendix will be accepted. Address, at 
once, L. M. E. C OOKE, Washington, D.C, 
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NCERIY 
TEELPENS 
Are the Best. 


Samples of the leading numbers will 
be sent FREE on receipt of return 
ponegs. 2cents. The Spencerian 
Pen Co., 310 Broadway, New York. 
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on farms, or in the open country, of these 
United States, and 

A Monthly, with a good, honest, 
healthy, happy class of SeRaEee, | 


cannot fail to give 
satisfaction as an 
Advertising 
Medium, Aunt 
Minerva and 
her owls are one 
of the popular, 
taking features 
about 


“COMFORT.” 


The subscribers of 
**“COMFORT” 
are all a band of 
jolly workers. 

Read the experience of one subscriber, | } 
who reeeived 175 letters in a few 
weeks : 


Deak AUNT MINERVA—I take “ Comfort,” and 
like it very much. I am a jolly girl of 19, with | 
blue eyes, round, dimpled chin and full of fun 
and gladness. I live in the country, and keep 
house for dear old Papa. Oh! I just love to 
cook, and bake pies, cakes, puddings and cook- | | 
ies, too. And oh! I am such a lover of flowers, 
music, birds, pets and all things beautiful. I 
would like to correspond with readers of “‘Com- | 
fort,” who are betweeen eighteen and twenty- 
five, and can write jolly, entertaining letters, 
Your fond and funny niece, 

Stasi L. NoEL, 
Loretto, Pa. 

The above was “classed” in with a solid 
page fullof others. And here is what 
it brought: 


DeaR Aunt Mrverva—Here I am | 
thank you a thousand times, over -_ ~ es 
again, for your unbounded kindness in seeing fit 
to print my letter in the May issue. I have re- 
ceived 175 letters, and they are still coming. 
Therefore, I beg the cousins to excuse me and 
not to be offended if they do not all receive re- 
plies, as it is really impossible for me to corre- 
spond with the above number. The letters 
are all from educated young ladies of re- 
fined tastes and intelligence. Dear Auntie, 
perhaps you would like to know more of me. I 
live on the top of the Alleghany Mountains, one 
hundred miles east of Pittsburgh, in one of the 
most healthful places in Pennsylvania, situated 
five miles from the famous Cresson Springs 
summer resort, noted for the beautiful natural 
scenery, refreshing and invigorating mountain 
air. I could goon for hours describing my sur- 
roundings, but I fear I have already taken up 
too much of your time and patience. Should 
any of the cousins desire any or all of the re- 
<eipts, I will send to all who inclose stamp. 
Your jolly and affectionate niece, 

Stasia L. Noet, 
Loretto, Pa. 


**COMFORT”’ is a genuine Home Pa- 
per. It cultivates the letter-writing faculty. 
The answers received by firms advertising in 
““COMFORT”’ show up biz business 
alse. Try it. Rates advance September 1. 
Address THE GANNETT & MORSE CON.) 
CERN, Avueusta, Maing. 
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It is said that forty-five million people live | 


American Newspaper Directory 


FOR 


1890. 


Twenty-second Annual Volume. 














Fourteen Hundred and Fifty-two 
Pages. Price, FIVE DOLLARS. 


This work is the source of information on 
Statistics of Newspapers in the United States 
and Canada 

Advertisers, Advertising Agents, Editors 
Politicians and the Departments of the G: 
ernment rely upon its statements as th: 
recognized authority. 

It gives a brief description of each placc 
in which newspapers are published, statin, 
name of county, population of place, etc., et 

It gives the names of all Newspapers and 
other Periodicals. 

It gives the Politics, Religion, Class « 
Characteristics. 

It gives the Days of Issue. 

It gives the Editor’s name. 

It gives the Publisher’s name. 

It gives the Size of the Pa 

It gives the Subscription Price. 

It gives the Date of Establishment. 

It gives the Circulation. 

It gives the Names of all Papers in each 
County, and also shows the geographical! 


by 





OF 


oO! 


the 


| section of the State the County is located in 
It also contains many valuable Tables and 
Classifications. 
Sent to any address on receipt of price, 
GEO. P. ROWELL & CO., 
PUBLISHERS, | 
(Newspaper Advertising Bureau), 
to Spruce St., New York. 
EWSPAPER “ 2? 
SIN 256 Pages, 
Contains: 
DAILY NEWSPAPERS IN NEW YORK 
CITY, with Advertising Rates. 
DAILY NEWSPAPERS IN CITIES 
more than 150,000 population. 
DAILY NEWSPAPERS IN CITIES 
more than 20,000 population. 

HE BEST LIS LOCAL NEWSPAPERS, 
covering every town of over 5, — population 
and every important county s 

E NEWSPAPER =| A “STATE: 

best one for an advertise 

STATE COMBINATIONS IN WHIC H AD 
vertisements are inserted at half price 

A SMALL LIST TO ADVERTISE FVERY 
section of the country: a choice selection, 
made with great care, guided by long experi 

ence. 

LARGEST CIRCULATIONS. A COMPLETE 
iin of all papers issuing regularly more than 

25,000 copie 

NINE BARG AINS IN ADVERTISING FOR 
7 yeTimentors. 

BARGAINS IN ADVERTISING IN DAILY 
Newspapers in many cities and towns; offers 
peculiar inducements to some advertisers. 

CLASS JOURNALS, AN EXTENSIVE 
List of the very best. . . 

6,652 VILLAGE 
NEWSPAPERS— 
more than one-half 


line and appear in 
| the whole lot. 

sent to any 
| address for 


THIRTY CENTS, 
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“?*Twas in the Newspaper and all the world now knows it.’’ 
ESTABLISHED 1850. 


ortlandss*ssee% 
_##sees8()regonian, 


DAILY. SUNDAY. WEEKLY. 














“ There is no parallel case in the United States of a single newspaper having an absolute 
monopoly of so large a field of circulation—about 1,000 miles square.” —E. V. SMALLEY. 

“In all America there is no other instance where so large and prosperous a field has for 
so long a time been monopolized by a single paper, in the face of every attempt at compe- 
tition.”—Gro, P, ROWELL. 

“ Twas never so muchimpressed before with an pang Iwas with the greatness of the 
North West and its enormous possibilities.”—Cyrus W. FIELD. 








Portland, O1 n, i¢ the richest c ~! in the world of its size. In proportion to population, 
now about 85,000, t also does the heaviest business. Its jobbing trade in 1886 amounted to 
$50),000,000; in 1889, 5, 000,000, All lines lead to Portland. It has eight railroad linesin oper 
ation, five under construction, and also eight ocean lines and three river lines. 

In 40 years there has never been a failure or even temporary suspension of a Portland 
wholesale hg jobbing house or bank. No city on either hemisphere can make such a show 
ing as t 

Ifan odvertiser desires to cover the North Pacific field he can do it more thoroughly as 
well as more economically through the OREGONIAN than in any other way. It isa medium 
of tremendous power, commanding and creating in its influence, and never fails to give an 

ulvertiser results, Its rates are low and inflexibly adhered to. 


S. C. BECKWITH, 


SoO.Le AGENT EAST OF THE ROCKY MOUNTAINS, 

509 THE ROOKERY, 48 TRIBUNE BUILDING, 

___— CHICAGO, NEW YORK. 
1881. “42 >) 7 ~ 1890. 

Population 500. SI O KA N E EF A # LS Population 30,000. 


—AND THE— 


SPOKANE FALLS REVIEW, 


DAILY, SUNDAY, WEEKLY. 
THE LEADING NEWSPAPER OF THE NEW STATE, with 
exclusive control of the entire Eastern Washington field. 











The yest and present history of Spokane Falls has been marvelous; its future will be 
the wonder of Western civilisation. Little more than a decade ago, where now the din of 
: ) moeeen city of 30,000 souls rises above the roar and rush of the stream, the red man 

unted the wild beasts and fished the river. Nature has done everything for Spokane. A 
more beautiful or picturesque site could not be found. A certain w riter says. “Spokane is 
© capital city of the inland empire, and, like a young empress, she sits upon her throne 
neach side of the ee falls. Her empire spreads away from the river to the terraced 

| tops on the west; over sunny, park-like vista to the north, and to the wild grandeur of 
the picturesque bluffs on the south; and east toward the sun kissed Coeur d’ Alenes.” 


COLD FACTS. 

Spokane is thoroughly metropolitan. More building is going on there to-day than in any 
city of its size in the country—solid blocks of granite, brick and iron, five and six stories 
high. Value of am mea now being erected, $5,000,000; forty miles of cable, electric and 
street cars in operation; fine water works; nine railroad lines in operation (none in 1880); 
‘0miles new railroad building, to cost $12,000,000, Tributary mining districts produced 
$5,000,000 in 1889, and are produc ng one-third more this year. nking capital and deposits 
have doubled in two years, so has assessed valuation of property. Available power of the 
Spokane River, 30,000 horse-power, or greater than that at inneapolis. Over 600 business 
houses and enterprises show a trade amounting to $12,000,000. Wholesale business is in its 
infancy, yet there is a large trade carried on with the Palouse Valley, the Big Bend country 

sud the tributary mining region. 

THE REVIEW came early and came tostay. It is now in the ‘. hth year of its 
existence; owns and controls both the Associated and United Press f ses, which guar- 

ntees to them exclusively the news of these two great institutions ras pcoraphicall the 
paper compares favorably with the best in the land, being t+ from stereoty plates 
on a perfecting press. It is the recognized exponent of all the best passwaste °o 5 Geeee 








and the vast country bay aye | to it, and enjoys the —aa sf a ross increasing 
onstituency. Spokane is equi-distant from Helena and ng 500 miles from 
‘ch, and THE REVIEW is without a peer or competitor in the Sapeaal held d-which it covers 


© rmbletey. 
reign Advertising Department, 8S. C. BECK WITH, Manager, 
48 Tribaae Building, New York. 509 The Rookery, Chi 
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NEWSPAPERS \ 


KNOWN 
\ CIRCULATION 
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ae 


The Post 
Intelligencer, 


SEATTLE, Washington. 
—— © +O — 


THE POST INTELLIGENCER 
covers a valuable field, being the lead- 
ing paper, and reaching every City and 
Town of prominence in the State. 


CIRCULATION. 
Day, = - = 8s 
SUNDAY, - 10,500 
WEEKLY, - = {2500 


A. FRANK RICHARDSON, 
SPECIAL EASTERN ACENT, 
13, 14 & 15 Tribune Building, 317 Chamber of Commerce, 
NEW YORK. CHICAGO, 
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TO PRINTERS. 


— +e —— 


If you are in need of 


‘Printing Inks— 


of any grade or color, 
before ordering else- 
where, send to the 


W. D. Wilson Printing Ink Co. (I'd), 
140 William St., New York, 
For Special Prices and Discounts. 
They are in a position to offer better in- 


ducements than others. 


They are noted for the excellent quality of their goods, and 
their promptness in filling orders. All orders received before 
12 M. are filled on the same day, unless for Inks of special 
manufacture, which take one day longer. 


# <The Cul Ipks~ «# 


Manufactured by this Company are, without 
exception, the finest in the market. 

For printed specimens, see The New York Clipper, 

printed with our 25-cent Ink, New York Life, 

printed with our Fine Cut Ink, and Dd. Appleton & Co.'s 


publications, printed with our Extra Fine Coated Paper Cut Ink. 


ADDRESS 
tbe 


M.D. Wilson FO) 40 Wiliam st, 
Printing Ink Co. NEW YORK. 


(Linite), 
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Our 
Country Home, 


NEW YORK. 








WE GUARANTEE THAT 


Our Country Home 


Has a paid-in-advance Subscription List of 


MORE THAN 100,000. 


We prove our circulation by affidavits, or by postage receipts. We will 
accept good business, either direct or through any responsi- 
ble advertising agency, subject to proof of above 
circulation, or make no charge. 








Our Country Home 
Is published monthly, and is to-day recognized as one of the Leading 


Rural Home Journals of America! 


Each number consists of Sixteen to Twenty-four Pages, 
handsomely illustrated and well printed. 





: ADVERTISING RATES. 
Ordinary Advertisements 60 Cents per Agate Line, 


DISCOUNTS. 





5 per cent. 
to per cent, 
15 per cent, 


Send COPY and ORDER AT ONCE for NEXT issue, 








OUR COUNTRY HOME PUBLISHING 00., 


88 Fulton St., New York. 
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nough to Say 





Just now, in the middle of 
August, 


Sunday School Times. 
About these Pape rs — PHILADELPHIA. 
Presbyterian. 
Lutheran Observer. 
National Baptist. 
Sonne Seenteee., 
All Weeklies Different Denominations Ref'd Caren Messenger 
epieeeoet Recorder. 
Each a Leader + Don’t Duplicate Cireulations Christian Instructor. 
Christian Statesman. 


, re C . . Christian Recorder. 
Long Published Have Confidence of Readers nd jecereer 


BALTIMORE. 
Baltimore Baptist. 
Episcopal Methodist. 


They reach every week 


Over 260,000 Families! 


rinch 
Costs in 
These 14 Weeklies 


“ I time. } I month. |3 months. 
$32.90! $119.94 | $346.54 * 
Over 260,000 Families 
Are reached 
Every time. 
Try it. 








All or some of the papers should be on your 
list. They have PAID others. 
Why not You? 


One 
Price 
Advertising 


The Without Duplication 


Of Circulation 
Religious Press sts 14 weectus Chestunt & Tenth Sts, 
5 5 Every Week PHILADELPHIA, PA. 
\ , . ° Over 262,000 Copies 7 S08 
Association Religious Press (Mutual Life Building.) 
Association 
Phila 
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Miscellanies. 


“Will you renounce,” the minister said, 
As the editor gave him his hand, 
** The world, the flesh and the devil, 
And make for the promised land ? ? 
But the editor’s face grew thoughtful 
As he dreamed of a printer’s bill, 
And he said: ‘* No, I can’t afford ii— 
I must stick to the ‘ devil’ still !’’ 
—Atlanta Constitution, 
There’s a new newspaper in Kansas 
called Ham and Eges. \t should never ap- 
pear oftener than once a week.— Washington 
Star. Pubsished every Fried day probably. 
—Boston Bulletin. 
Poet—I'd like to write for your 
r. sir. 
ditor—Oh, you needn't go to that trouble. 
Just leave $1, "the subscription pam and we’ll 
send it to you.—Goshen (/nd.) News, 


pa 


Correspondence Editor—Here’s a 
fellow who wantsto know how he can acquire 
a flow of language. What shall J say to hii ? 

Snake Editor--Ask him if he ever tried 
stepping on a tack with his bare feet.—Lighé. 


First Sensational Editor—Don’t you 
know that what you published about me the 
other day was an infernal lie? 

Second ditto—Why, of course it was. You 
don’t suppose you have a monopoly of lying 
in your paper, do you ?>—Puck. 

A country editor in New York tunes 
his lyre and bursts forth into song with the 
following result: ** Oh! the clothes press is a 
swell affair for garments nice and neat; the 
hay press is a grand machine and does its work 
complete; the cider press 1s lovely with its 
juices red and sweet ; but the printing press 
controls the world and gets there with both 
feet !''—Canadian Bookseller 


Patron (to editor of religious paper) 
—I'd like to put an advertisement in your 
paper, but I haven't the cash to pay for it just 
now. 

Editor (haughtily)—Then I must decline to 
accept it, sir. We never give credit. 

Patron (taking his departure)—I might 
have known that, I've often noticed the se- 
lections you steal from other papers. —Brook- 
lyn Life. 


When a certain editor somewhere 
(don’t ask where) was trying his unlevel best to 
explain that a certain exposure would not 
have been wrung from him if he had been 
treated with any sort of decency, the cham- 
pion proofreader, dwelling i in the upper ether 
where fine inspirations float, made the poor 
fellow say: *“*Had we been created half 
decent.” Notice of interment to follow.— 
N.Y. Tribune. 

One Author Avenged.—Great Pub- 
lisher: Ha! I see De Writer is dead. Haven’t 
we a manuscript of his ? 

Assistant (looking over the records)—Yes, 
sir; here is one accepted and paid for years 
ago. 

Publisher—Good. Get it ready for publi- 
— at once, with a sketch of his life, 
and—-— 

Assistant— But—bnt, wait. My! my! I’m 
afraid this has been kept too long. It is en- 
titled: ‘* The Comforts of the Modern Horse 
Cars."’"—Light, 


It Is So.—‘* Does advertising pay ?”’ 
asked a friend of the busy editor. 
* It may,” re plied the sage, folding a ni 
ber of bills, ** but the advertisers don't al- 

ways.” —Lawre nce (Mass.) America. 


‘** Poor fellow! But why did you re 
ject = ‘w such a summary way ? 

1, he’s the editor of that Moonshi» 
es... ae and rejected one of my poe 
once. I just thought I’d let him know th 
two can play at that game.’’—Z7/e. 


Old Lady—I am so delighted 
find you reading the Mail and Express, for | 
am sure, with such a paper as a guide, you 
thoughts will be led to higher things. What 
is that verse you just read to your friend ? 

Nephew—I'll read it again, aunt: ** Welk 
will pitch to-day against the Hoosiers, Make 
it four straight, Jim.’’—Good News. 

Editorial from a New York daily 
“Tt is to be hoped that for their own sake, as 
well as that of the country, the people of 
Louisiana will put an effective veto upon t 
pernicious system that is condemned by t 
moral sentiment of every civilized community 
and is branded as a crime by the laws of ever 
other State in the Union, The result of t! 
last drawing will be found in our advertising 
columns.’’—Norristown Herald. 


Money No Object.—Old Gentlema: 
I want to stop my paper. 

Country Editor—W hat’s the matter? 

Old Gentleman—Well, I don’t like the way 
you treat the tariff question. 

Country Editor—And do you suppose that 
I will permit you to stop your paper on t! 
account? No, sir, I'll stop my tariff artic\ 
first. I don’t care for the $1% a year; | 
I’m determined to please my patrons if | ca 
—Ex. 


Another Branch of the Professio: 
—Stranger: Ah! If I mistake not, this 
Mr. Thinkard, the editorial writer of t! 
Morning Moulder. 

Mr. Thinkard—Yes, that is my name. 

Stranger—Well, I’m glad to meet a felloy 
journalist. 

Mr. Thinkard—I fail to recognize you, sir 
Stranger—Indeed! Why, I’m the fel 
that writes patent-medicine testimonials f 
the Great Western Medical Company.—Z ¢g 


Winks—I learn that my old frien: 
Minks, editor of the Daly Clarion, was 
found dead in his office this morning. Fou 
play is suspected. : 

; Tinks Fad he been making many enemies 
atel 

Winks—No, none at all. He had stopped 
all sensationalism and was printing a pur 
modest, highly moral family paper. 

Jinks—T hen he has not been murdere: 
He has simply starved to death.—Liye. 


New Cure for Insomnia.—Editor's 
Wife: Shall 1 read you to sleep to-night, 
ear? a 

Editor—Yes; if you please. My editorial 
in yesterday's ‘papers are just suited to t! 
purpose, 

E. W.—Which will you have, ** Disaster 
and Disgrace,” or ** By Fire and Sword” ? 

d.—The very titles make me drowsy ; but 

the one beginning with * The Culmination 
of National Calamity Has Arrived”’ is the 
best. (Snores peacefully at the end of the 
third paragraph,)—Puck, 





Printers’ Ink: New York, August 20, 1890, 





